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fi nances
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economics : the business and fi nance of tourism 
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*Australia and Oceania
The economic impact of opening a gaming 
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2, 457-464
*catering - basic facilities *managers
Coping strategies used by lodging managers to 
balance work and personal lives: an explo-
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D. Eggers // International journal of hospitality 
and tourism administration. Vol.11 (2010), No. 
1, 39-58
*catering - nonaccommodation facilities *catering *jour-
nals
Another decade of research in club management: 
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& management. Vol. 19 (2010), No. 5, 421-463
*catering - nonaccommodation facilities *employees in 
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issues
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Frash, Tanya MacLaurin // International jour-
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Vol.11 (2010), No. 4, 328-346
*catering - nonaccommodation facilities *gastronomy, diet, 
nutrition science *consumer protection
Content analysis of consumer confi dence in food 
service in relation to food safety laws, public-
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& management. Vol. 19 (2010), No. 1, 72-81
*catering - nonaccommodation facilities *occupancy rate 
*North America
Internationalization of US publicity traded 
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Cingy Yoonjoung Heo // Tourism economics : 
the business and fi nance of tourism and recrea-
tion. Vol. 17 (2011), No. 2, 465-471
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ment. Vol. 19 (2010), No. 8, 819-841
*catering - nonaccommodation facilities *satisfaction 
*consumer behaviour and experience
Th e combined eff ect of color and music on cus-
tomer satisfaction in hotel bars / Ingrid Y. Lin 
// Journal of hospitality marketing & manage-
ment. Vol. 19 (2010), No. 1, 22-37
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*cruising *surveys *Central America and the Caribbean
Crowding-out effects of cruise tourism on 
stay-over tourism in the Caribbean: non-
parametric panel data evidence / Georges Bres-
son, Kinvi Logossah // Tourism economics : the 
business and fi nance of tourism and recreation. 
Vol. 17 (2011), No. 1, 127-158
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Determinants of earnings benchmarks in the 
Spanish hotel industry / Laura Parte Esteban, 
Maria Jesus Such Devesa // Tourism economics 
: the business and fi nance of tourism and recre-
ation. Vol. 17 (2011), No. 1, 53-72
*economics of catering enterprise, fi nances *hotel industry 
*tourism statistics - theory and methodological problems
A meta-analysis of hotel performance. Continen-
tal or worldwide style? / Ruggiero Sainaghi // 
Tourism review. Vol. 65 (2010), No. 3, 46-69
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overnight data / Peter Laimer, Juergen Weiss 
// Tourism review. Vol. 64 (2009), No. 1, 17-31
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Modelling the performance of Australian hotels: 
a DEA duble bootstrap approach / A. Georges 
Assaf, Frank W. Agbola // Tourism economics : 
the business and fi nance of tourism and recre-
ation. Vol. 17 (2011), No. 1, 73-89
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Eff ects of food neophobia, familiarity, and nutri-
tion information on consumer acceptance of 
Asian menu items / Johye Hwang, Ting-Ning 
Lin // Journal of hospitality marketing & mana-
gement. Vol. 19 (2010), No. 2, 171-187
*hotel industry *competitiveness *East Africa and Indian 
Ocean islands
An assessment of hotel product quality in Kenya 
as a basis for building destination com-
petitiveness / Joe Kibuye Wadawi, Nerine C. 
Bresler, Frikkie J. Herbst // Tourism analysis 
: an interdisciplinary journal. Vol. 16 (2011), 
No. 2, 121-135
*hotel industry *consumer behaviour and experience
Hospitalidad y ambiente en los hotreles : su in-
fl uencia en el comportamiento del consumo 
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Pereira Leite // Estudios y perspectivas en turis-
mo. Vol. 19 (2010), No. 3, 330-345
*hotel industry *Europe
Budget hotels - Europe / Macy Marvel // Travel and 
tourism analyst. (2010), No. 02, 1-53
*hotel industry *gender in tourism *Turkey
Understanding why women work in fi ve-star 
hotels in a developing country and their work-
related problems / Fevzi Okumus, Mehmet 
Sariisik, Sandra Naipaul // International jour-
nal of hospitality and tourism administration. 
Vol.11 (2010), No. 1, 76-105
*hotel industry *quality in tourism *satisfaction *consumer 
behaviour and experience *employees in catering industry
Legends of service excellence: the habits of seven 
highly eff ective hospitality companies / David 
Solnet, Jay Kandampully, Anna Kralj // Journal 
of hospitality marketing & management. Vol. 19 
(2010), No. 8, 889-908
*hotel industry *quality in tourism *satisfaction
Using importance-performance analysis to ap-
preciate satisfaction in hotels / Hugh Wilkins 
// Journal of hospitality marketing & manage-
ment. Vol. 19 (2010), No. 8, 866-888
*hotel industry *reservation and distribution systems 
*United Kingdom
Th e impacts of the online reservation system in 
London City hotels / Yi-Ling Llin, Timothy 
Jeonglyeol Lee // Journal of hospitality marke-
ting & management. Vol. 19 (2010), No. 1, 
82-96
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*hotel industry *tourism effi  cacity and word of mouth 
*web pages
An analysis of word-of-mouth ratings and guest 
comments of online hotel distribution sites / 
Betsy Bender Stringam, John Gerdes // Journal 
of hospitality marketing & management. Vol. 
19 (2010), No. 7, 773-796
*hotel industry *tourist services and products *preferences, 
loyalty *image and brand
Th e determinants of loyalty in hotels / Hugh 
Wilkins, Bill Merrilees, Carmel Herington // 
Journal of hospitality marketing & manage-
ment. Vol. 19 (2010), No. 1, 1-21
*hotel industry *Turkey
Turkish hotel sector - Turkey / Macy Marvel // 
Travel and tourism analyst. (2010), No. 04, 1-58
*hotel industry *web pages *tourism effi  cacity and word 
of mouth
Managing a hotel’s image on TripAdvisor / Peter 
O’Connor // Journal of hospitality marketing & 
management. Vol. 19 (2010), No. 7, 754-772
*inbound tourism *competitiveness *Spain
Th e impact of inbound demand on price levels 
in tourism municipalities: empirical evidence 
from Catalonia / Josep-Maria Espinet, Mod-
est Fluvia, Ricard Rigall-I-Torrent // Tourism 
economics : the business and fi nance of tourism 
and recreation. Vol. 17 (2011), No. 1, 159-189
*internal organization of catering enterprise *economics of 
catering enterprise, fi nances *development plans of catering 
enterprise, accounting, controlling *hotel industry
Strategic value and resources and capabilities 
of the information systems area and their 
impact on organizational performance in the 
hotel sector / Antonia M. Gil-Padilla, Tomas 
F. Espino-Rodriguez // Tourism review. Vol. 63 
(2008), No. 3, 21-47
*management of catering enterprise *managers *employees 
in catering industry *marketing in tourism - specifi c issues
From branded to endorsement corporate identity 
strategy: the case of the fattals hotel manage-
ment group / Ram Herstein, Yoram Mitki // 
Tourism review. Vol. 63 (2008), No. 3, 48-56
*management of catering enterprise *managers
Cultural infl uences on strategic behavior of hotel 
executives: masculinity and femininity / Baker 
Ayoun, Radesh Palakurthi, Patrick Moreo // 
International journal of hospitality and tou-
rism administration. Vol.11 (2010), No. 1, 1-21
*management of catering enterprise *national parks and 
specifi c categories of protection *Australia and Oceania
Treshold of tolerability: the impact of manage-
ment changes to recreational fi shing in Nin-
galoo Marine Park / Jeremy Northcote, Jim 
Macbeth // Tourism review. Vol. 63 (2008), 
No. 1, 28-35
*management of catering enterprise *tourism and polito-
logy *bibliographies
Governance: a review and synthesis of the litera-
ture / Lisa Ruhanen ... [et al.] // Tourism review. 
Vol. 65 (2010), No. 4, 4-16
*management of catering enterprise *tourism statistics 
- theory and methodological problems
Analysing tourism stakeholders networks / An-
gelo Presenza, Maria Cipollina // Tourism re-
view. Vol. 65 (2010), No. 4, 17-30
*outbound tourism *decisions *East Asia and the Pacifi c
Factors aff ecting outbound tourists’ destination 
choice: the case of Hong Kong / Basak Denizci 
Guilleta ... [et al.] // Journal of travel & tourism 
marketing. Vol. 28 (2011), No. 5, 556-566
*outbound tourism *Northern Europe
Baltics outbound / Suzie Shore // Travel and tou-
rism analyst. (2010), No. 03, 1-61
*outbound tourism *segmentation *East Asia and the 
Pacifi c
Segmenting Chinese outbound tourists by per-
ceived constraints / Mimi Li ... [et al.] // Journal 
of travel & tourism marketing. Vol. 28 (2011), 
No. 6, 629-643
*quality in tourism *segmentation *Finland
Identifying potential wellbeing tourism segments 
in Finland / Henna Konu // Tourism review. 
Vol. 65 (2010), No. 2, 41-51
*railroad transportation *bus traffi  c *image and brand 
*preferences
Road travelers’ motivations and loyalty: train 
versus bus services / Jorge Zamora ... [et al.] // 
Journal of travel & tourism marketing. Vol. 28 
(2011), No. 5, 541-555
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*reservation and distribution systems *North America
Room rate parity analysis across diff erent hotel 
distribution channels in the U.S. / Tevfik 
Demirciftci ... [et al.] // Journal of hospitality 
marketing & management. Vol. 19 (2010), No. 
4, 295-308
*second homes (residences) *tourism satellite account 
(TSA)
Th e economic importance of vacation homes 
from the tourism satellite account (TSA) 
perspective / Cristi Frent // Tourism review. 
Vol. 64 (2009), No. 2, 19-27
*small and medium entrepreneurship (SME) *tourism 
and regional development *United Kingdom
Tourism entrepreneurs in Northumberland / Gary 
Bosworth, Helen Farrell // Annals of Tourism 
Research : a Social Sciences Journal. Vol. 38 
(2011), No. 4, 1474-1494
*social costs *entrepreneurship *tourism in developing 
countries *East Asia and the Pacifi c
Social capital and tourism entrepreneurship / 
Weibing Zhao, J.R. Brent Ritchie, Charlotte 
M. Echtner // Annals of Tourism Research : a 
Social Sciences Journal. Vol. 38 (2011), No. 4, 
1570-1593
*technical and technological aspects of catering enterprise 
*tourism statistics - theory and methodological problems 
*hotel industry *North America
Does an optimal fi rm size exist for publicity 
traded US hotels?fKwangsoo Park, Seoki Lee 
// Tourism economics : the business and fi nance 
of tourism and recreation. Vol. 17 (2011), No. 
2, 359-372
*tourism and economic sectors *Australia and Oceania
Attitude to risk in technology-based strategic 
alliances for tourism / Jaloni Pansiri, Jerry 
Courvisanos // International journal of hospita-
lity and tourism administration. Vol.11 (2010), 
No. 3, 275-302
*tourism and employment *employees in catering industry 
*Turkey
Path analysis of organizational commitment, job 
involvement and job satisfaction in Turkish 
hospitality industry / Ayse Kuruuzum, Emre 
Ipekci Cetin, Sezgin Irmak // Tourism review. 
Vol. 64 (2009), No. 1, 4-16
*tourism and employment *guides, interpreters
Migrant relationships and tourism employment 
/ Hania Janta ... [et al.] // Annals of Tourism 
Research : a Social Sciences Journal. Vol. 38 
(2011), No. 4, 1322-1343
*tourism and regional development *island tourism *Spain
Tourism and trade in small island regions: the 
case of the Canary Islands / Maria Santana-
Gallego, Francesco Ledesma-Rodriguez, Jorge 
V. Perez-Rodriguez // Tourism economics : the 
business and fi nance of tourism and recreation. 
Vol. 17 (2011), No. 1, 107-125
*tourism and regional development *perceptions *host 
population *South America
Identifi cacion de las barreras endogenas perci-
bidas al desarrollo turistico de sol y playa : 
un caso comparativo en la costa central de 
Chile / Jorge Zamora, M. Eugenia Barril, Erika 
Benavides // Estudios y perspectivas en turismo. 
Vol. 19 (2010), No. 2, 221-240
*tourism and regional development *physical resources 
*South America
Turismo en territorios perifericos? Algunas refl ex-
iones a proposito de un estudio de caso en el 
“Desierto de Lavalle”, Argentina / Gabriela 
Claudia Pastor, Laura Maria Torres // Estudios 
y perspectivas en turismo. Vol. 19 (2010), No. 
2, 163-181
*tourism and regional development *rural tourism *Cen-
tral America and the Caribbean
Potencial turistico-recreativo de la agroindustria 
Azucarera cubana / Eros Salinas Chavez, Fe-
derico Sulroca Dominguez // Estudios y perspec-
tivas en turismo. Vol. 19 (2010), No. 1, 123-138
*tourism satellite account (TSA) *tourism and regional 
development *urban tourism *Austria
Application of the TSA in a regional context: the 
case of Vienna / Egon Smeral // Tourism review. 
Vol. 65 (2010), No. 1, 57-65
*transport *bus traffi  c *tourism and regional development 
*South America
La incidencia del transporte en el desarrollo del 
turistico del Uruguay : el caso de ONDA 
(1935-1980) / Rossana Campodonico, Nelly 
da Cunha // Estudios y perspectivas en turismo. 
Vol. 19 (2010), No. 3, 422-440
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*travel agencies - general *tourism statistics - theory and 
methodological problems *Portugal
Th e future outlook for Portuguese travel agents 
/ A. George Assaf, Carlos Pestana Barros, Luiz 
Pinto Machado // Tourism economics : the 
business and fi nance of tourism and recreation. 
Vol. 17 (2011), No. 2, 405-423
*travel agencies *guides, interpreters *tips *East Asia and 
the Pacifi c
Tipping perceptions: Taiwanese tour leaders’ 
perspectives / Jui-Chi Chang // International 
journal of hospitality and tourism administra-
tion. Vol.11 (2010), No. 3, 219-241
TOURISM MARKET
*benchmarking *economics of catering enterprise, fi nances 
*social and economical planning and forecasting, trends 
- methods and instruments *hotel industry *East Asia 
and the Pacifi c
Future issues in sales, marketing, and revenue 
management in greater China: what keeps you 
up at night? / David L. Jones, Amy Lee, Kaye 
Chon // Journal of travel & tourism marketing. 
Vol. 28 (2011), No. 6, 598-614
*competitiveness *tourism destination - diverse aspects 
*tourism statistics - theory and methodological problems
Measuring destination competitiveness: an appli-
cation of the travel and tourism competitive-
ness index (2007) / Cagil Hale Kayar, Nazmi 
Kozak // Journal of hospitality marketing & 
management. Vol. 19 (2010), No. 3, 203-216
*consumer behaviour and experience *decisions *tou-
rism publicity and information - forms and instruments 
*segmentation
Information sources available to visitors: a 
segmentation analysis / Nazmi Kozak, Metin 
Kozak // Tourism review. Vol. 63 (2008), No. 
4, 4-12
*consumer behaviour and experience *decisions, choice, 
intentions *hotel industry *reservation and distribution 
systems
Customer uncertainty dimensions and online 
information search in the context of hotel 
booking channel / Chung Hun Lee, David A. 
Cranage // Journal of hospitality marketing & 
management. Vol. 19 (2010), No. 5, 397-420
*consumer behaviour and experience *examples *tou-
rism publicity and information - forms and instruments 
*Turkey
Th e sensitivity of German and British tourists 
to news schocks / Cevat Ertuna, Zeliha Ilhan 
Ertuna // Tourism review. Vol. 64 (2009), No. 
3, 19-27
*consumer behaviour and experience *image and brand 
*marketing in tourism - instruments *organized tourism
A fi eld experimental investigation of managerially 
facilitated consumer-to-consumer intaraction 
/ Stuart E. Levy, Donald Getz, Simon Hudson 
// Journal of travel & tourism marketing. Vol. 
28 (2011), No. 6, 656-674
*consumer behaviour and experience *marketing in tou-
rism - general
Editorial : Tourism behavior and marketing: an 
introduction / Antonia Correia, Metin Kozak 
// Journal of hospitality marketing & manage-
ment. Vol. 19 (2010), No. 3, 199-202
*consumer behaviour and experience *motivations *re-
search in tourism
A conceptual model for mystery shopping moti-
vations / Pamela Allison, Denver Severt, Dun-
can Dickson // Journal of hospitality marketing 
& management. Vol. 19 (2010), No. 6, 629-657
*consumer behaviour and experience *motivations *tour-
ism and informatics - other
Th e impact of virtual worlds on word-of-mouth: 
improving social networking and servicescape 
in the hospitality industry / Jungsun Kim, An-
drew Hardin // Journal of hospitality marketing 
& management. Vol. 19 (2010), No. 7, 717-734
*consumer behaviour and experience *perceptions *qua-
lity in tourism
Th e concept of value and its dimensions: a tool 
for analysing tourism experiences / Martina 
G. Gallarza, Irene Gil // Tourism review. Vol. 
63 (2008), No. 3, 4-20
*consumer behaviour and experience *psychology of 
tourism
Exploring the essence of memorable tourism 
experiences / Vincent Wing Sun Tung, J. R. 
Brent Ritchie // Annals of Tourism Research : 
a Social Sciences Journal. Vol. 38 (2011), No. 
4, 1367-1386
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*consumer behaviour and experience *satisfaction
Obstaculos al reclamo : el comportamiento 
particular de los turistas ante los reclamos 
/ Erdogan Ekiz // Estudios y perspectivas en 
turismo. Vol. 19 (2010), No. 1, 18-44
*consumer behaviour and experience *tourism effi  cacity 
control *tourism and informatics - other *catering
Exploring motivations of travel knowledge 
sharing on social network sites: an empirical 
investigation of U.S. college students / Yin-
ghua Huang, Choton Basu, Maxwell K. Hsu 
// Journal of hospitality marketing & manage-
ment. Vol. 19 (2010), No. 7, 735-753
*consumer behaviour and experience
Planned leisure behaviour and pet attachment 
/ Annie Huiling Chen, Kuang-peng Hung, 
Norman Peng // Annals of Tourism Research : 
a Social Sciences Journal. Vol. 38 (2011), No. 
4, 1657-1662
*destination marketing *tourism destination - diverse 
aspects *tourism and regional development
Best practice marketing for regional tourism 
destinations / Carmen Cox, Meredith Wray // 
Journal of travel & tourism marketing. Vol. 28 
(2011), No. 5, 524-540
*elasticity of tourist demand *seasonality *Australia and 
Oceania
Persistence in the short- and long-term tourist 
arrivals to Australia / A. George Asaf, Carlos 
Pestana Barros, Luis A. Gil-Alana // Journal of 
travel research. Vol. 50 (2011), No. 2, 213-229
*marketing in tourism - instruments *telecommunications 
*consumer behaviour and experience *North America
Using global positioning systems as a marketing 
tool: an analysis of U.S. consumers’ use and 
perceptions / Cihan Cobanoglu ... [et al.] // 
Journal of hospitality marketing & manage-
ment. Vol. 19 (2010), No. 6, 556-574
*marketing in tourism *image and brand *South America
Marketing turistico internacional : la marca 
Brasil / Gabriela Aires Barroso, Keila Cristina 
Nicolau Mota // Estudios y perspectivas en tur-
ismo. Vol. 19 (2010), No. 2, 241-267
*personal consumption, living standard *market research 
*East Asia and the Pacifi c *Australia and Oceania
Chinese holiday makers’ expenditures implica-
tions for marketing and management / Ying 
Wang, Michael C. G. Davidson // Journal of 
hospitality marketing & management. Vol. 19 
(2010), No. 4, 373-396
*seasonality *rural tourism *Portugal
Seasonality in rural tourism - the case of North 
Portugal / Elisabeth Kastenholz, Antonio Lopes 
de Almeida // Tourism review. Vol. 63 (2008), 
No. 2, 5-15
*segmentation *examples *tourism and regional develop-
ment *Turkey
Factors of global connectivity in Antalya’s tourism 
/ Hilal Erkus-Ozturk, Ayda Eraydin // Annals 
of Tourism Research : a Social Sciences Journal. 
Vol. 38 (2011), No. 4, 1300-1321
*tourism and prices - general *competitiveness *hotel 
industry *North America
Room rates of U.S. airport hotels: examining 
the dual eff ects of proximities / Seul Ki Lee, 
SooCheong (Shawn) Jang // Journal of travel 
research. Vol. 50 (2011), No. 2, 186-197
*tourism and prices - specifi c issues *seasonality *hotel 
industry *apartments
Pricing the time and location of a stay at a hotel 
or apartment / Catalina Juaneda, Josep Maria 
Raya, Francesc Sastre // Tourism economics : the 
business and fi nance of tourism and recreation. 
Vol. 17 (2011), No. 2, 321-338
*tourism destination - diverse aspects *competitiveness 
*benchmarking *Mediterranean
Measuring destination competitiveness: multiple 
destinations versus multiple nationalities / 
Metin Kozak, Seyhmus Baloglu, Ozan Bahar 
// Journal of hospitality marketing & manage-
ment. Vol. 19 (2010), No. 1, 56-71
*tourism destination - diverse aspects *competitiveness 
*tourism statistics - theory and methodological problems 
*Spain
Determinants of the competitive advantage of 
residential tourism destinations in Spain / Jose 
Francisco Perles Ribes, Ana Ramon Rodriguez, 
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